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2007 Outlook: U.S. Exports on Track to Reach $45 Billion 
A Special Report from the National U.S.-Arab Chamber of Commerce

2006 was a record year for U.S. exports to the Arab world,  
and 2007 is expected to shatter that record.

“We are charting new territory in America’s trade relations with 
the Arab world,” says David Hamod, President & CEO of the National 
U.S.-Arab Chamber of Commerce (NUSACC). “The 2006 numbers 
are unprecedented, and the outlook for 2007 looks even brighter.”

Sales of American 
merchandise to the 
Arab world in 2006 
topped $35 billion, a 
28 percent increase over 
the previous year. The 
outlook for 2007 is 
even more promising, 
with estimated U.S. 
sales surging to $45 
billion, according to 
t he  I n s t i t u t e  f o r 
Re se a rch :  Midd le 
E a s t e r n  P o l i c y 
(IRmep).

U.S.-Arab bilateral 
trade reached $109 
billion dollars in 2006, 
a n increa se  of  25 
percent over 2005 
leve l s .  Tota l  A rab 
market imports are 
expected to reach $405 
billion, an 11 percent 
increa se over yea r 
2006.

Falling Dollar, Soaring Exports
Perhaps the single most important factor in the rise of U.S. exports 

in 2006 was the depreciating dollar, which made U.S. goods very 
competitive against comparable products from Europe, Asia, and 
elsewhere. In 2006, the value of the dollar fell about 10 percent 
against the Euro, and a further decline is expected in 2007. The 
continuing weakness of the dollar will cause U.S. global exports to 
grow by double digits throughout 2007, according to the Economist 
Intelligence Unit (EIU). 

The total U.S. deficit in goods and services reached a new milestone 
in 2006 – a record $763.6 billion – but this deficit is expected to 
decrease in 2007 for the first time in six years. In the region, the 
growth rate of the U.S. trade deficit with the Arab market slowed to 
18 percent in 2006, down from 21 percent in 2005 and 45 percent 
in 2004. The U.S. deficit with the Arab world totaled $39 billion as 
energy imports outpaced U.S. manufactured exports to the region.

Demand Will Remain Strong
In addition to the comparative weakness of the U.S. dollar, there 

are other trends that signal impressive increases in U.S. exports in 
2007. 

Last year, high oil prices translated into greater import purchasing 
power for Arab energy producing nations and a related “trickle down 

effect” for non-energy 
producers in the region. 
This trend is expected 
to continue in 2007. 
West Texas Interme-
diate (WTI) averaged 
$ 6 6 . 02  i n  2 0 0 6 , 
according to the Energy 
Information Agency, 
and it will drop only 10 
percent – to $59.46 – in 
the coming year. In 
other words, “megaproj-
ects” initiated by Arab 
governments in recent 
years are expected to 
continue full speed 
ahead in 2007, and U.S. 
exporters will supply 
products for many of 
these projects.

In the same vein, 
cyclical demand for big 
ticket items is on the 
upswing, including 

civilian aircraft, military systems, and border security systems. A 
review of defense-related equipment and service contract filings with 
the U.S. Defense Security Cooperation Agency in 2006 indicates a 
robust demand for U.S. defense contractors over the next few years. 
The total value of contracts, if all options are exercised, exceeds $16 
billion in hardware and services. 

The region’s consumer market is also helping to drive up U.S. 
export sales. Arab consumers have more disposable income than ever, 
and American products continue to carry significant cachet. On the 
whole, according to a serial survey conducted by MasterCard, consumer 
confidence in the region is on the rise. Saudi Arabia ranks highest at 
97.3 out of 100, Kuwait ranked second at 94.5, and the UAE rose to 
80.0. Consumer confidence scores were down slightly in Lebanon 
and Egypt.

Finally, investor confidence is expected to remain high. Regional 
stock market activity, a strong indicator of liquidity in portfolio 
investments, was a “bad news / good news” story in 2006. Specula-
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tion and unrealistic price/earnings ratios led to substantial losses 
throughout the region. Leading the way was Saudi Arabia, whose 
Tadawul all-share index dropped by 53 percent, and the other markets 
quickly followed. The good news is that investors seem to have weath-
ered this correction in the marketplace and, according to HSBC 
Holdings in London, the most important stock markets in the Arab 
world are expected to rise 30 percent in 2007.

Two Emerging Trends?
Two apparent trends that emerged in 2006 are expected to continue 

having salutary effects in 2007.
First, it appears that Free Trade Agree-

ments (FTAs) signed between the United 
States and the respective Arab nations of 
Jordan, Morocco, Bahrain, and Oman are 
beginning to bear some fruit. Three of 
these FTAs are just getting off the ground, 
yet it appears that they are being jump-
started by what the National U.S.-Arab 
Chamber of Commerce terms the “FTA 
Effect.” The FTA Effect hinges on confi-
dence: the perception that these nations, 
in signing FTAs with the United States, 
are holding themselves to higher trade and 
investment standards than ever before. This is attracting traders and 
investors who want to do more business with the United States and, 
by extension, with other nations as well. 

These four nations are now responsible for six percent of total 
U.S.-Arab trading volume, and bilateral trade between the four 
nations and the United States jumped 32 percent in 2006, compared 
to 24 percent for non-FTA Arab nations. Moreover, it appears that 
the FTA Effect may be having a stabilizing, or smoothing, effect on 
trade variances. U.S. bilateral trade with non-FTA nations has been 
somewhat erratic, while U.S. bilateral trade with the FTA nations 
has been more consistent and less susceptible to peaks and valleys.

Second, foreign direct investment (FDI) within the Arab world 
seems to be flowing at unprecedented levels. According to World 
Investment Report 2006, produced by the U.N. Conference on Trade 
and Development (UNCTAD), the number of greenfield FDI projects 
in the Arab Middle East (“West Asia”) jumped 100 percent from 
2002 to 2005, and the results in North Africa were even more impres-
sive (154 percent). Libya showed the biggest increase – 600 percent 
– followed by Jordan (450 percent), Algeria (187 percent), the UAE 
(144 percent), and Morocco (135 percent). The country with the 
most greenfield FDI projects during this period, by far, was the United 
Arab Emirates – which registered 215 such projects in 2005. 

A substantial number of these projects are Arab nations investing 
in neighboring Arab nations, a trend that became apparent after 9/11, 
when many Arab business leaders took money out of the United 
States and invested it “closer to home.” According to Mohamed Ali 
Alabbar, Chairman of Emaar Properties and Director General of the 
Dubai Department of Economic Development, intra-Arab FDI 

inflows now account for more than 50 percent of total inflow to 
countries in the region. 

As visitors to the Arab world will attest, construction in the region 
is booming. As much as 30 percent of the world’s cranes are currently 
in use in Dubai, according to estimates, and neighboring Qatar has 
completed an especially frenetic year for construction as it laid 
groundwork to host the 2006 Asian Games. Saudi Arabia is expected 
to see a surge in construction in 2007, as will Abu Dhabi.

This extraordinary growth has not been lost on U.S. private equity 
institutions, which are aggressively launching funds in the Arab world 

that are geared toward greenfield projects, 
privatization opportunities, infrastructure 
development, and private investments in 
public companies. 

Last year alone, according to the Khaleej 
Times, 12 private equity players raised $2.2 
billion from the region compared to $3 
billion raised during the previous five years. 
These firms and international banks are 
tapping into billions of dollars available 
through high net worth individuals, family 
trusts and private offices. Abraaj Capital, 
a “home grown” success story in Dubai, 
recently announced a $2 billion Shariah-

compliant infrastructure and growth capital fund designed to link 
Shariah-compliant finance – the fastest growing area in the global 
finance industry – and private equity, the fastest growing asset class in 
the Middle East.

However, not all assets are being invested in the region. Based on 
the analysis of Washington-based energy consultancy PFC, the Middle 
East producer nations of Algeria, Iran, Kuwait, Libya, Qatar, Saudi 
Arabia and the UAE now possess $1.1 trillion in offshore foreign 
direct investment and portfolio investment assets.

Storm Clouds on the Horizon?
U.S.-Arab trade and investment ties are clearly flourishing and, in 

general, they have not been buffeted by politics. But there is increasing 
evidence that regional and global political trends are beginning to take 
their toll on America’s relationship with the region.

The conflict in Iraq, played out every night on television screens 
across the Arab world, continues to be a “hot button” issue. Business 
and political leaders throughout the region are unsettled by forces 
that the Iraq conflict has unleashed – including the deepening schism 
between Sunni and Shi’a Muslims – and these leaders are increasingly 
concerned about the timing and terms of a U.S. pullout from Iraq.

America’s friends in the region are also troubled by those occasions 
on which the United States takes a position on the opposite side of the 
Arab world. In 2006, two such instances had a profound impact on 
perceptions of the United States. The first was U.S. reaction to the effort 
by DP World to purchase P&O’s operations in the United States, which 
was perceived in the region as xenophobic “Arab bashing” by the U.S. 
Congress and media. The second instance was the conflict in Lebanon 
between Israel and Hezbollah, a war in which much of the Arab world 
took the side of Hezbollah as the “underdog” in that conflict.

In the aftermath of September 11, 2001, when people from the 
Arab world felt increasingly unwelcome in the United States, 
America’s trade competitors moved quickly to take advantage of the 
9/11 fallout. As a result, there has been a clear trend in the Arab 
world to “Look East” to Asia for business partners and, increasingly, 
political support. These opportunity costs could have a profound 

National U.S.-Arab Chamber of Commerce
1023 15th Street, NW, Suite 400

Washington, DC 20005

Tel: (202) 289-5920 • Fax: (202) 289-5938

www.nusacc.org • E-mail: tradeline@nusacc.org

Ph
o

to
 c

o
u

rt
es

y 
o

f 
N

U
SA

C
C

Ships loading at the port in Aden, Yemen
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This second annual Special Report, 
2007 Outlook: U.S. Exports on Track to 
Reach $45 Billion, analyzes all 22 nations 
of the Arab world (including the fledgling 
“nation” of Palestine). The report is ordered 
from the largest importer of U.S. merchan-
dise exports (UAE) to the smallest.

The major markets present two charts 
to identify 2007 market opportunities. 
The “Top Ten” pie chart focuses on sectors 
responsible for most U.S. merchandise 
export revenues. Common categories 
across many countries include high value- 
added manufactured goods such as 
automobiles, aircraft, industrial machinery, 
and foodstuffs.

The “Sectors to Watch” table focuses 
on fast-moving categories that have a high 
potential for the coming year. These may 
include niche-products such as recreational 
equipment or musical instruments. This 
table is included because NUSACC 
believes these sectors should be of special 
interest to small and medium sized enter-
prises in the United States that serve 
international niche product markets.

effect on U.S.-Arab commercial relations in 
the long run, particularly in light of burgeoning 
energy needs in China and India.

Finally, business leaders in the Arab world 
are closely monitoring domestic politics in 
the United States. They are waiting to see 
how the Democratically-controlled Congress 
will deal with new Free Trade Agreements 
(FTAs) in the Arab world, for example, as 
well as the President’s ability to retain Trade 
Promotion Authority.

2007: The Best Year Ever?
The new year is shaping up to break all 

records in U.S. merchandise exports to the 
Arab world. If U.S. companies generate $45 
billion in merchandise exports to the region, 
as expected, that will sustain at least 364,000 
direct and indirect U.S. manufacturing jobs 
at a time of growing economic uncertainty in 
the United States.

“The bottom line is that the Arab world 
remains one of America’s best export markets,” 
says David Hamod, NUSACC’s President & 
CEO. “If the early numbers are any indication, 
2007 promises to be a banner year for U.S. 
companies doing business with the region.”

US-Arab Tradeline
Research, quantitative analysis and forecast support provided by 
The Institute for Research: Middle Eastern Policy, Inc. (IRmep)
Designed and produced by Rick Clark Illustration & Design
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United Arab Emirates
The United Arab Emirates’ transformation into the leading 

marketing and trans-shipment hub for multinational companies 
serving the Middle East and North Africa explains how a country 
with a population of only four million became the Arab market’s 
number one importer of U.S. goods. In recent years, the UAE has 
re-exported approximately one quarter of all merchandise goods to 
regional markets, and petroleum exports now account for only 30 
percent of GDP. In addition to distributing foreign goods to the 
region, according to DMG World Media, Dubai’s own consumer 
goods market will soon account for the highest consumer retail 
spending in the region.

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 8.0% 7.7% 5.0%

Total Merchandise Imports $60.2 billion $73.7 billion $72.3 billion

Merchandise Imports from the U.S. $8.5 billion $11.9 billion $14.7 billion

Imports from USA (Annual Growth) 108.6% 40.6% 23.7%

U.S. Share of Import Market 14.1% 16.2% 19.7%

Dubai, one of the seven emirates that make up the UAE, will 
continue to capture global attention in 2007 with its innovative and 
sometimes audacious projects. Dubai Internet City (DIC), one of 
the world’s largest managed clusters of ICT companies, was recently 
recognized by Foreign Direct Investment magazine as the “Middle 
East Special Economic Zone of the Future.” The Dubai International 
Financial Center (DIFC) aspires to be on par with financial centers 
in New York, London, and Hong Kong. And Dubai World Central 
(DWC), recently unveiled, is expected to incorporate the globe’s 
largest international airport into the world’s first integrated multi-
modal logistics platform in a single-bonded free zone environment.

Dubai may be the public face that much of the world associates 
with the UAE, but the six other emirates are expanding rapidly. Abu 
Dhabi, for example, is an unassuming powerhouse that is expected 
to invest over $200 billion by 2010 in construction, water & electricity, 
and tourism, according to the Abu Dhabi Chamber of Commerce 
and Industry. Another $33 billion is slated for industry, including 
$22 billion for oil & gas projects designed to keep Abu Dhabi among 
the world’s leading energy producers. 

UAE – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Forecasting Methodology
Total country import market sizing for 2007 is based upon 

the Institute for Research: Middle Eastern Policy (IRmep) “top 
down” model correlating country market import demand to 
historic and forecast economic growth. The “Arab Market 
Outlook” (AMO) model has undergone continued refinement, 
revisions and updates since 2002. 2006 year-end total imports 
reflect actual U.S. merchandise exports through December 2006. 
GDP growth data is sourced from the International Monetary 
Fund forecast. U.S. market share forecasts in the AMO model 
are based on historic growth trends, purchase “pipeline” analysis 
from varied information sources such as company press releases, 
contract tenders, and announcements from major regional buyers 
such as airlines or armed services officials.

Granular U.S. export category growth rates are estimated 
from four-year growth trends. For 2007, major market petro-
leum producer “top down” model predictions have been cross-
checked against updated baseline “bottom up” country level 
models driven by import demand correlated to forecast petro-
leum prices from the Energy Information Administration’s  
Annual Energy Outlook 2007.

Major cross-border services exports, such as travel, financial, 
education, consulting, and engineering, are not covered in this 
2007 Outlook Report. In-country service sales by foreign 
affiliates of U.S. multinational corporations are also not 
included. Empirical data reveal that in one major country 
market, cross-border services accounted for year 2006 revenues 
equal to 35percent of the U.S. total export pie (services + 
merchandise). Cross-border service exports for comprehensive 
“solutions” sales involving equipment, installation, upgrades, 
maintenance, and training are resulting in services as a growing 
percentage of total exports.

As with any forecast, the numbers and 
estimates in this report should not be a sole 
source of planning information. Rather, they 
should be compared and contrasted against 
other public and proprietary data sources. 

NOTE: 
Numbers on  
the following pie 
charts may not 
add up to total 
imports due to 
rounding.
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Tower construction in Dubai, UAE
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Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 6.5% 5.8% 6.5%

Total Merchandise Imports $44.9 billion $66.9 billion $71.8 billion

Merchandise Imports from the U.S. $6.8 billion $7.9 billion $11.5 billion

Imports from USA (Annual Growth) 30.2% 15.4% 46.4%

U.S. Share of Import Market 15.2% 11.8% 16.0%

Remarkably, KAEC will be one of five new economic cities around 
the country. $77 billion is budgeted through 2012 to finish these 
massive projects, which are accelerating imports of industrial engines, 
construction materials, and steelmaking equipment.

Economic cities aside, Saudi Arabia is not about to relinquish its 
role as the world’s most important energy nation anytime soon. 
Between 2004 and 2009, the Kingdom is expected to spend more 
than $17 billion to achieve increased upstream capacity, and Saudi 
officials recently announced that by the year 2011, petroleum produc-
tion capacity would be increased to 13.5 million bbl/d – an increase 
of 1.5 million barrels.

Saudi Arabia – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

On the downstream side, Saudi Arabia’s production of 50 million 
tons of petrochemicals per year is on track to reach 120 million tons 
by the year 2015, creating strong demand for industrial goods, 
machinery, and engineering & construction services.

Saudi Arabia has redoubled its commitment to security and defense 
in recent years, which bodes well for such U.S. firms as Lockheed 
Martin, General Electric, Boeing, Raytheon, Honeywell, L-3, General 
Dynamics, Northrop Grumman, DynCorp, and others. The Saudi 
National Guard is being overhauled, and American companies are 
looking at prospects for major contracts around tank and helicopter 
upgrades, border security initiatives, weapons systems, and aircraft. 
Multi-year fulfillment commitments, filed with the U.S. Defense 
Security Cooperation Agency, signal an upswing in the U.S. share 
of total Saudi imports of big ticket defense items in coming years. 

Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Food and Beverage Fruits and frozen 
juices 27% $33 million

Metallurgic Precious metals 23% $45 million

Industrial Steelmaking 
materials 876% $7.4 million

Food and Beverage Shellfish 39% $3.7 million

The Jebel Ali Free Zone Authority in Dubai will retain its 
preeminence in 2007, but free zones are also ramping up in the other 
emirates of Abu Dhabi, Ajman, Fujairah, Ras Al-Khaima, Sharjah, 
and Umm Al Quwain. 

The Emirates’ role as a regional financial and trading hub is well 
established, and the UAE is making great strides in positioning itself 
as an East/West hub for passengers. Dubai welcomed some 30 million 
air travelers in 2006, and the emirate is planning to attract more 
than 200 million passengers annually by 2015. The push by Emirates 
Airline to become the world’s top long-haul passenger and cargo 
carrier has created a strong demand for aircraft. 

The battle between Boeing and Airbus is playing out in the UAE 
like nowhere else in the world, and Emirates will become the world’s 
largest 777 operator when all orders from the U.S. are fulfilled. Down 
the road in Abu Dhabi, Etihad Airways has established itself as one 
of the world’s fastest growing airlines – with 70 international desti-
nations expected by 2010 – and has won the World’s Leading New 
Airline of the Year Award for three straight years.

The UAE is America’s largest export market in the Arab world, 
but there is no Free Trade Agreement (FTA) between the two nations. 
A Trade and Investment Framework Agreement (TIFA) with the 
United States was signed in April 2004, and negotiations over an 
FTA are moving forward slowly but surely.

Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Vehicles Trucks, buses, special 
purpose 48% $150 million

Industrial Steelmaking products 36% $11.0 million

Aircraft Launching gear, 
parachutes, etc. 72% $7.3 million

Wood Wood supplies 83% $1.9 million

Agriculture Sorghum, barley, oats 996% $1.1 million

Saudi Arabia
Saudi Arabia’s infrastructure is among the best in the region, but 

the Kingdom has historically experienced little of the explosive 
residential, commercial, and retail growth enjoyed by some of its 
neighbors. That all changed in 2006.

With the launch of the King Abdullah Economic City (KAEC) 
– the single largest private sector investment in Saudi Arabia – at 
$26.6 billion, the Kingdom has created a new paradigm for under-
taking mixed-use megaprojects. At one level, it is a model of how 
intra-Arab cooperation can attract significant expertise and foreign 
direct investment. KAEC is a joint venture between UAE-based 
Emaar Properties, the world’s largest real estate company in terms 
of market capitalization, and the Saudi Arabian General Investment 
Authority (SAGIA) – which has flourished under the leadership of 
Governor Amr Al-Dabbagh.

At another level, the sheer scale of this project is likely to trans-
form the way Saudi business leaders look at development and infra-
structure opportunities in the Kingdom. It encourages entrepreneurs 
to “think big” and opens the door for the private sector to play a 
much more prominent role in spearheading such projects in 2007 
and beyond. KAEC is expected to occupy 55 million square meters 
of greenfield land and a shoreline more than 20 miles long, creating 
up to 500,000 new jobs. 
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In a speech at the National U.S.-Arab Chamber of Commerce, 
Egypt’s Minister of Investment, H.E. Mahmoud Mohieldin, announced 
that real economic growth in Egypt is expected to exceed seven percent 
in 2007, higher than IMF forecast growth. Trade in Egypt jumped 
40 percent in 2006, he said, and investments rose 37.5 percent during 
the same period. He noted that FDI in Egypt surpassed $6 billion in 
2006, up from $2 billion in 2004, with 70 percent of this FDI coming 
from outside the Arab world. 

The Egyptian economy is also undergoing extensive diversification. 
A few years ago, 80 percent of FDI was restricted to the oil sector. 
Today, 70 percent of FDI is in non-oil sectors. Noted Mohieldin, 
“Egypt is minimizing the risks associated with doing business in the 
region by minimizing the costs to do business, reducing the country’s 
risks, and maximizing an investor’s returns.”

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 5.0% 5.6% 5.6%

Total Merchandise Imports $24.1 billion $34.1 billion $34.1 billion

Merchandise Imports from the U.S. $3.2 billion $4.1 billion $4.4 billion

Imports from USA (Annual Growth) 2.1% 29.5% 7.9%

U.S. Share of Import Market 13.3% 12.0% 12.9%

H.E. Rachid Mohamed Rachid, Egypt’s Minister of Foreign Trade 
and Industry, told NUSACC that corporate income taxes have been 
trimmed to 20 percent across-the-board, and personal income taxes are 
capped at the same level – a reduction of 50 percent. Rachid told a 
Chamber audience that more than 150 state-run companies are in the 
process of privatization and that half of the banks in Egypt will be 
eliminated through mergers and acquisitions. “We must also tackle our 
trade policies,” he said, “which means reducing our tariffs, eliminating 
non-tariff barriers to trade, and moving beyond previous protectionist 
policies that left Egypt exporting only four percent of its production.”

Egypt – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

One of the main reasons why the economy is turning around is 
that Egypt leads the region in tapping private sector leaders to spear-
head key government offices. More than half a dozen business leaders 
now serve as ministers – including Ministers Mohieldin and Rachid 
– and this has led to some of the most business-friendly policies Egypt 
has ever seen. The Investment Ministry, for example, now boasts a 
“one stop shop” that coordinates among 34 government agencies – 
allowing foreigners to launch a business in Egypt in 72 hours, down 
from 140 days in the year 2000. The Investment Ministry is also in 
the process of creating a small cap stock exchange and a commodities 
exchange, to be operational by early 2008.

Big changes are also afoot in civil aviation. Government licenses 
to operate domestic flights have recently been issued to two carriers: 
National Air Services (NAS), which began operations in 1999, and 
Sama, which was founded at the end of 2005. Both are Low Cost 
Carriers (LCCs) that are expected to give Saudia, the national airline, 
a run for its money. At the end of 2006, NAS announced that it will 
purchase 75 new aircraft by 2010.

Information and Communications Technology (ICT) has been 
growing steadily in Saudi Arabia, representing an important market 
opportunity for U.S. firms. Cisco Systems recently characterized the 
Kingdom as the “fastest growing region in the world,” posting 127 
percent growth from 2005 to 2006. Cisco President John Chambers 
pledged more than $250 million toward programs in the Kingdom, 
which will establish 100 Cisco Networking Academies, an innovation 
institute, labs and demonstration centers, and a commitment to 
increase Cisco staff in Saudi Arabia from 70 employees to 600. 

In the same spirit, chipmaker Intel Corporation announced in 
December 2006 that it will train more than 50,000 teachers in Saudi 
Arabia to take advantage of technology applications to improve 
classroom learning. One year ago on a visit to Saudi Arabia, Chairman 
Craig Barrett launched the Digital Transformation Initiative – which 
promotes technology skills, knowledge transfer, and employment.

Small and medium-sized U.S. exporters are well positioned to 
take advantage of opportunities in food & beverage and commercial 
sectors. Saudi imports of processed fruits and frozen juices from the 
U.S. have grown on average 27 percent annually over the past four 
years. Jewelry and precious metals imports should reach $45 million 
as Saudi consumers seek high quality U.S. products.

Last but not least is the issue of visas, one of the most sensitive 
topics in U.S.-Saudi commercial relations. The U.S. Government has 
taken steps in the past two years to mitigate some of the most onerous 
visa requirements instituted after 9/11, and there is general consensus 
that the situation has improved. But further reform is necessary. 

On average, it takes two-and-a-half months for the U.S. Embassy 
to grant an appointment and process a business or tourist visa in Saudi 
Arabia – among the longest durations in the world. Many Saudis no 
longer apply for U.S. visas because they consider the procedure to be 
unreasonable and degrading, and because they are concerned about 
being subjected to ethnic profiling in the United States. Moreover, a 
growing number of Saudis are in “visa limbo”: Visas are neither granted 
nor officially rejected, and applicants are encouraged to reapply in the 
future with no specifics about their status. 

Under these circumstances, many private sector leaders in Saudi 
Arabia have decided to forgo the United States and take their business 
elsewhere. With this in mind, more work needs to be done by the 
U.S. Government and America’s private sector to remove hurdles for 
executives, tourists, and students – all of whom have a multiplier 
effect on the U.S.-Saudi trade relationship.

Egypt
Under the leadership of Prime Minister Ahmed Nazif and his 

team, Egypt is experiencing some of its most extensive economic 
reform in the past 50 years. Red tape is being slashed, corruption is 
being curbed, foreign direct investment (FDI) is on the rise, and 
imports from the United States jumped almost 30 percent in 2006 
– despite the absence of a Free Trade Agreement (FTA) with the 
United States.
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Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Recreation Toys, games, 
sporting goods 105% $63.5 million

Machinery Generators 42% $62.8 million

Paper Products Newsprint 22% $60.0 million

Instruments Measuring, testing, 
control instruments 15% $43.9 million

Instruments Laboratory testing 
instruments 54% $30.9 million

Some reforms take longer than others. A third of Egypt’s popula-
tion remains in the agricultural sector and growth in overall consumer 
spending is undercut by subsidies for food, housing, and energy. More 
than 7 percent of Egypt’s GDP is dedicated to government subsidies, 
and an expansive public sector payroll has dampened growth in the 
service sector. The Government of Egypt employs six million workers 
– approximately one-third of the nation’s labor force.

U.S. agricultural commodities continue to lead in export volumes. 
Year 2006 wheat futures averaged 45 percent higher than 2005 prices, 
depressing demand and total free-alongside (FAS) quantity of 
shipments to Egypt. 

The fifteenth most populous country in the world, Egypt is 
becoming increasingly attractive to U.S. exporters seeking dynamic 
consumption growth. In the words of Minister Rachid: “Egypt is 
serious about change, and we are open for business.”

Qatar
More quickly than any other nation in the Arab world, perhaps, 

Qatar has been leveraging its natural resources to bring about 
significant societal changes at all levels.

The key to this transformation is natural gas. Qatar sits atop the 
North Field which, at 900 trillion cubic feet, is the globe’s largest 
known non-associated natural gas field, representing an estimated 
nine percent of world reserves. Qatar’s gas industry generates $40 
billion per year, and the emirate is investing in infrastructure to triple 
its LNG production and become the market leader, producing 77 
million tons by the year 2011.

The Dolphin Project, the region’s first integrated energy network, 
will carry Qatari natural gas to the United Arab Emirates in 2007 
and the Sultanate of Oman in 2008. This $7 billion project, underway 
since 2001, will initially provide two billion cubic feet of gas per day 
to the UAE.

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 5.5% 6.7% 4.7%

Total Merchandise Imports $6.7 billion $7.1 billion $9.9 billion

Merchandise Imports from the U.S. $1.0 billion $1.3 billion $2.4 billion

Imports from USA (Annual Growth) 116.9% 35.0% 82.5%

U.S. Share of Import Market 14.7% 18.3% 24.2%

One of the most important beneficiaries of the emirate’s gas 
revenues is the Qatar Foundation, founded in 1995 by H.H. the 
Emir and chaired by First Lady Sheikha Mozah. The Foundation is 
committed to the principle that a nation’s greatest natural resource 
is its people, and with this in mind, it is forming partnerships with 

U.S. entities that will “prepare the people of Qatar and the region to 
meet the challenges of an ever-changing world.”

The flagship of the Qatar Foundation is the Education City, which 
has attracted such U.S. institutions of higher learning as Carnegie 
Mellon, Texas A&M, Virginia Commonwealth, Georgetown, Weill 
Cornell Medical College and the Rand Corporation. Boston Univer-
sity is expected to join the ranks in 2007.

The Education City is also home to the Qatar Science and Technology 
Park (QSTP), which is positioning itself to become the “premier location 
in the Middle East for technology companies and start-ups.” The 
QSTP is just getting off the ground, but it has already attracted a 
number of the top multinationals doing business in the region.

Qatar – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

In 2007, Qatar is expected to continue its build-out as the regional 
home of CENTCOM and the base of operations for American forces 
in the Middle East. Al Udeid air base now services 120 aircraft and 
4,000 troops and boasts a 4.5-km runway – the longest in the Middle 
East.

Qatar Airways signed two deals recently for the purchase of 40 
GE90 jet engines from General Electric that will power 14 777-300ER 
and six 777- 200LR Boeing Worldliners. The passenger jet purchase 
at list price is approximately $4.9 billion dollars. 

Fueled in part by purchases of these civilian aircraft and a construc-
tion boom associated with hosting the Asian Games, Qatar in 2007 
is expected to become the Arab world’s fourth largest market for U.S. 
merchandise – up from seventh in NUSACC’s 2006 Outlook.

Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Household Furniture, household 
goods 69% $19.6 million

Electrical Electric apparatus 48% $17.9 million

Iron and Steel Iron and steel products 134% $17.7 million

Machinery Excavating machinery 61% $16.7 million

Marine Engines and parts 387% $4.7 million

Iraq
The U.S. role in the rebuilding of Iraq, along with U.S. support for 

the new Government of Iraq, has led to a major realignment of imports. 
U.S. exports to Iraq, which were less than $2 million in 1998, are now 
on track to surpass $2 billion in 2007. 

The numbers are up, and so is the array of U.S. products going 
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into Iraq. In 2001, the U.S. exported fewer than 20 product catego-
ries to Iraq. In 2007, more than 112 product categories will be traded. 
Not surprisingly, dominant import categories are infrastructure 
rebuilding goods such as telecom equipment, trucks, generators, and 
drilling equipment. Sales of security and defense-related equipment 
are also expected to increase. The Government of Iraq recently ordered 
600 Humvees, 300 armored personnel carriers, and UH-2 advanced 
helicopters in a $1.5 billion military equipment purchase.

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 3.7% 5.0% 6.0%

Total Merchandise Imports $19.6 billion $27.7 billion $37.3 billion

Merchandise Imports from the U.S. $1.4 billion $1.5 billion $2.1 billion

Imports from USA (Annual Growth) 60.3% 8.9% 39.2%

U.S. Share of Import Market 7.1% 5.4% 5.6%

The engine of Iraq’s economy, petroleum production, is experi-
encing a gradual comeback as firms work to put production back on 
line. Iraq’s current refining capacity is estimated at 644,000 barrels 
per day (bbl/d), yet energy rich Iraq remains a net importer of petro-
leum products. The oil ministry is seeking assistance from overseas 
to build five additional refineries at a cost of $1 billion, in addition 
to upgrading existing refineries. The recent resumption of 10,000 
bbl/d in pipeline petroleum exports to Jordan may signal a turning 
point in Iraq’s efforts to increase production and sales. Production 
Sharing Agreement contracts under consideration in the Iraqi parlia-
ment would allow 30-year production rights with 75 percent of net 
revenues to repay foreign producers willing to invest.

Iraq – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Niche exporters may be surprised to find that recreational items, 
including sporting goods and musical gear, are growing at three- and 
four-digit annual rates. Medical equipment and testing and control 
materials are undergoing similar geometric growth. 

Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Medical Medicinal equipment 506% $46.0 million

Instruments Measuring, testing, 
control instruments 824% $43.8 million

Recreation Toys, games, sporting 
goods 1618% $14.0 million

Machinery Excavating machinery 378% $12.4 million

Household Household goods 17% $11.5 million

Kuwait
In October 2006, in a move that was both strategic and symbolic, 

United Airlines launched non-stop service from Washington Dulles 
Airport to Kuwait. As such, United is the first U.S. commercial airline 
to fly directly from the United States to the Arabian Gulf. 

Noted John Tague, United’s Executive Vice President, “The Kuwait 
City service provides our customers with direct access to the Middle 
East, where petroleum, energy, and shipping industries have created an 
increased demand for air cargo and passenger service.” 

To commemorate this important milestone and to highlight the 
new “Open Skies” Agreement between the two nations, Kuwait’s 
Minister of Communications and Transportation flew to the United 
States in late 2006. At a reception co-hosted by United Airlines and 
NUSACC, Her Excellency Dr. Masouma Al-Mubarak noted, “With 
Kuwait being chosen as a window to the region, this will definitely 
help to broaden areas of trade and economy between the United 
States and the rest of the region.”

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 8.5% 6.2% 4.7%

Total Merchandise Imports $12.2 billion $14.2 billion $10.7 billion

Merchandise Imports from the U.S. $2.0 billion $2.1 billion $1.7 billion

Imports from USA (Annual Growth) 29.9% 8.1% -21%

U.S. Share of Import Market 16.3% 14.9% 15.9%

The Open Skies agreement significantly modernizes U.S.-Kuwait 
aviation relations by allowing airlines to make commercial decisions 
with minimal government intervention. It provides for open routes, 
capacity, frequencies, designations, and pricing, as well as opportunities 
for cooperative marketing arrangements, including code-sharing. 

Air travel is important, but Kuwait’s economy still hinges on 
petroleum production. In recent months, Kuwait has unveiled more 
than $60 billion worth of capital development and energy expansion 
projects, including plans to construct one of the largest refineries in 
the world with an initial capacity of nearly 600,000 bbl/d. Kuwait’s 
development initiatives are spurring the importation of U.S. vehicles, 
oilfield equipment, telecom equipment, and industrial machines. 

U.S. exporters for niche sporting goods products have experienced 
four digit growth in the past four years. Excavating machinery and 
measuring & testing instruments have achieved three-digit growth.

Kuwait – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

When it comes to strategic allies in the region, few nations play as 
important a role as Kuwait, which was recognized by the United States 
in 2004 as a “Major Non-NATO Ally.” The two nations have a defense 
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cooperation agreement that runs until 2012. Kuwait served as the main 
launch point for America’s 2003 invasion of Iraq, and the emirate 
remains the primary transit point for U.S. and other forces in Iraq. 

Before the 2003 war, Kuwait was a major re-export center, with 
about 85 percent of re-exported merchandise going to Iraq, according 
to the U.S. Chamber of Commerce. By serving as a “reconstruction 
gateway” to Iraq since 2003, Kuwait has capitalized on its network of 
professional and family ties in Iraq and its close relations with the 
United States. But in the long run, competition from other ports in 
the region, coupled with the end of Iraq’s international isolation under 
U.N. economic sanctions, will likely diminish Kuwait’s role as a regional 
broker and is expected to lead to slower GDP growth.

While some nations in the region have placed their Free Trade 
Agreement (FTA) negotiations with the United States on the back 
burner, Kuwait has continued to make the FTA a high priority, and 
steady progress is being made.

Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Recreation Toys, games, sporting 
goods 47% $19.7 million

Engines Engines and engine 
parts 5% $16.1 million

Instruments Measuring, testing, 
control instruments 23% $14.7 million

Computer 
Accessories Computer accessories 29% $14.6 million

Algeria
Algeria, a former colony of France, has historically looked North 

to Europe to satisfy its economic needs. The relationship with the 
United States seems to be growing warmer with every passing year, 
however, and Algeria has quietly become America’s number four 
trading partner in the Arab world with 2006 bilateral trade reaching 
$16.6 billion. 

The U.S. Energy Information Administration estimates that 
Algeria has the eighth largest natural gas reserves in the world. That 
nation’s energy sector is responsible for 30 percent of GDP and 
accounts for over 95 percent of export earnings. More than 100 U.S. 
corporations are now doing business there and, despite the small 
drop in U.S. merchandise exports in 2006, Algeria is sourcing increas-
ingly sophisticated goods from the United States, including telecom-
munications equipment, aircraft, and drilling and oilfield equipment. 
Opportunities also exist for U.S. companies to assist Algeria in its 
efforts to ramp up Sonatrach, the state-controlled energy firm, both 
inside the country and internationally. 

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 5.3% 4.9% 5.0%

Total Merchandise Imports $22.5 billion $27.4 billion $33.4 billion

Merchandise Imports from the U.S. $1.2 billion $1.1 billion $1.5 billion

Imports from USA (Annual Growth) 19.4% -5.1% 40.5%

U.S. Share of Import Market 5.3% 4.0% 4.5%

Algeria’s role as a critical supplier of gas to Europe and the United 
States has international companies taking advantage of its location 
and vast reserves to invest billions of dollars into natural gas projects. 
BP, Norway’s Statoil, Italy’s ENI and Spain’s Repsol are among key 

investors in Algeria – developing gas fields, building liquefied natural 
gas (LNG) facilities, and expanding pipeline capacity to cash in on 
the growing demand for cleaner energy.

Algeria – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

With this in mind, it is no surprise that greenfield FDI projects 
in Algeria posted 52 percent average annual growth during the period 
2002 to 2005, according to the U.N. Conference on Trade and 
Development (UNCTAD).

Algeria’s first integrated LNG project is Gassi Touil, where produc-
tion is scheduled to begin in 2009. The product was primarily designed 
for the U.S. market, but increasing demand from Asia is giving the 
United States a run for its money. H.E. Dr. Chakib Khelil, Algeria’s 
Minister of Energy and Mining, recently announced that Chinese 
and Indian producers competing to develop Algerian oil reserves will 
also be placing pressure on U.S. producer margins. Such increased 
competition suggests that U.S. companies may need to offer joint 
venture deals elsewhere in the world with Algerian firms in an effort 
to improve their standing for Algeria-based tender blocks.

Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Cloth Man-made cloth 26% $6.7 million

Electronics Stereo equipment 8064% $5.4 million

Electronics Semiconductors 1366% $5.4 million

Engines Civilian aircraft engines 925% $4.3 million

Morocco
Morocco’s Free Trade Agreement (FTA) with the United States 

entered into force in 2006, allowing 98 percent of all consumer 
and industrial products to cross borders without tariffs. A compa-
rable pact (Association Agreement) with the European Union will 
take effect in 2010, linking the fourth most populous Arab market 
to the world’s major Western markets. The FTA with the United 
States, coupled with the appreciation of the Euro and growing 
demand for Moroccan goods in Europe, bodes well for Moroccan 
exports in 2007. 

Agriculture is important to Morocco, employing about 45 percent 
of the workforce, but agricultural exports have historically been 
hampered by unreliable rainfall levels. With this in mind, the 
Government of Morocco is strongly promoting growth in non-
agricultural sectors, particularly those that lend themselves to 
privatization efforts, such as banking, telecommunications, aviation, 
and energy. 
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Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Paper Products Newsprint 27% $20.0 million

Machinery Excavating machinery 23% $16.9 million

Medical Medicinal equipment 19% $12.6 million

Equipment Materials handling 
equipment 105% $12.3 million

Jordan
The U.S.-Jordan Free Trade Agreement (FTA), which entered 

into force at the end of 2001, was the first such agreement between 
an Arab nation and the United States. The FTA is credited with 
helping to make Jordan a more predictable market for U.S. exporters: 
since 2001, America’s share of the Jordanian market has fluctuated 
by only 6 - 10 percent, and U.S. merchandise exports to that nation 
are anticipated to exceed $1 billion in 2007.

In terms of Jordanian exports to the United States, more than 
one hundred new factories are now producing fleece articles, T-shirts, 
and pants for such U.S. outlets as Target, Wal-Mart, and L.L. Bean. 
Apparel accounted for 85 percent of Jordanian exports to the USA 
in 2005, up from 58 percent in 2000. Much of the initial growth 
can be attributed to the Qualified Industrial Zones (QIZ) that Jordan 
established in partnership with Israel. But over time, more jobs and 
exports can be attributed directly to the FTA itself.

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 7.2% 6.0% 5.0%

Total Merchandise Imports $8.7 billion $12.3 billion $16.2 billion

Merchandise Imports from the U.S. $0.6 billion $0.7 billion $1.1 billion

Imports from USA (Annual Growth) 16.5% 1.0% 74.4%

U.S. Share of Import Market 6.9% 5.7% 6.8%

Much of the labor required to generate these apparel exports 
came from Asians, raising concerns that Jordan has been running 
“sweat shops.” Jordan’s leadership has moved quickly to address 
this problem by cracking down on those who violate labor laws and 
by establishing training programs that will increase the number of 
skilled Jordanian workers. 

Jordan – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Efforts to cut bureaucratic red tape are making headway: there 
has been a sharp increase in new business starts and, according to 
Doing Business 2007 (World Bank Group), Morocco was the top 
business reformer in the Arab world in 2005-2006. The report 
suggested that the North African nation was especially effective in 
simplifying business regulations, strengthening property rights, 
easing tax burdens, and providing access to credit.

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 1.8% 7.3% 3.3%

Total Merchandise Imports $18.2 billion $25.3 billion $33.2 billion

Merchandise Imports from the U.S. $0.5 billion $0.9 billion $1.2 billion

Imports from USA (Annual Growth) 0.8% 66.0% 33.7%

U.S. Share of Import Market 2.7% 3.6% 3.6%

Morocco’s economy is highly dependent on phosphate mining 
and tourism, the country’s third largest source of revenue. According 
to the Ministry of Tourism, some 6.4 million tourists visited Morocco 
in 2006 compared to 4.4 million in 2002. Approximately half of 
these tourists are native speakers of English, particularly from the 
UK, and increasing numbers are returning to Morocco to retire, 
predominately in Marrakech. 

Morocco – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)
 

 
 
 
 
 

 
 
 
Morocco’s “Vision 2010” aspires to attract 10 million tourists by the 
year 2010, generating an additional 600,000 job opportunities. 
According to the Tourism Ministry, this ambitious strategy is intended 
to diversify the tourism product, develop training and partnership 
opportunities, and increase tourism’s contribution to the GDP by 
8.5 percent annually to reach 20 percent in 2010. The strategy seems 
to be working: An estimated $20 billion has been pledged in recent 
years by international companies in real estate and tourism projects. 
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In 2006, manufacturing made up 5 percent of Oman’s GDP, and 
the Government of Oman – as part of its Economic Vision 2020 
plan – wants to triple this number by 2020. To promote growth in 
manufacturing, according to the Oxford Business Group, Oman has 
put in place a number of incentives for investors, including a five-year 
holiday on taxes on profits, which is renewable for a further five years. 
There is also a five-year customs duties exemption for manufacturing 
companies importing machinery, equipment, spare parts and raw 
and semi-processed materials.

Oman’s private sector is investing more of its own capital into the 
economy, and this is sending a very positive message to potential 
business partners in the United States. The FTA with the United 
States could play a key role in promoting investment by opening the 
door for partnerships in such leading edge sectors as Information & 
Communications Technology (ICT), education and training, finan-
cial services, insurance, hospitality & leisure, and logistics.

Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Chemicals Chemicals 90% $16.4 million

Laboratory Testing instruments 174% $13.6 million

Engines Civilian aircraft 886% $13.5 million

Defense Tanks, artillery, 
missiles, etc. 361% $12.7 million

Metalworking Machine tools 160% $11.7 million

Lebanon
The U.S. signed a Trade and Investment Framework Agreement 

(TIFA) with Lebanon in November 2006, taking the first steps on 
the path to a Free Trade Agreement (FTA). The TIFA was signed in 
Beirut just three months after a cease-fire was struck between Israel 
and Hezbollah – two rivals who battled it out in Lebanon for a month 
during the summer.

The fighting resulted in widespread infrastructural damage and 
drove tourists and investors away by the tens of thousands. The war 
set Lebanon back 50 years, according to Prime Minister Fouad 
Siniora. Lebanon’s total public debt to GDP ratio increased to 18 
percent according to the finance ministry figures reported in the Gulf 
Daily News, breaking a half-decade trend of improvement. In 
September 2006, Lebanon’s total imports fell to $732 million compared 
to $836 in September 2005.

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 1.0% -3.2% 5.0%

Total Merchandise Imports $8.9 billion $7.2 billion $6.0 billion

Merchandise Imports from the U.S. $0.5 billion $0.9 billion $1.0 billion

Imports from USA (Annual Growth) 0.2% 101.3% 6.4%

U.S. Share of Import Market 5.6% 12.5% 16.6%

Despite this challenging investment and trade climate, U.S. exports 
to Lebanon are expected to exceed $1 billion in 2007. The U.S. Govern-
ment has pledged more than $230 million toward Lebanon’s recon-
struction, and a business community initiative, the U.S.-Lebanon 
Partnership Fund, was launched in September 2006 to solicit individual 
and private sector contributions for humanitarian relief. 

Some of Jordan’s most impressive gains have been in the area of 
Information and Communications Technology (ICT). The REACH 
program and the Information Technology Association of Jordan 
(int@j) have helped to establish an internationally competitive ICT 
industry in that nation – one that attracts foreign and local invest-
ment, generates high-value jobs, and positions Jordan in the increas-
ingly important knowledge-based economy. In the words of Craig 
Barrett, Chairman of the Intel Corporation, Jordan has “set a 
precedent for change in the Middle East region. It has demonstrated 
the achievements that can result from strong cooperation between 
the public and private sectors, particularly in the field of ICT.”

Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Aircraft Civilian aircraft 374% $23.2 million

Trucks Trucks, buses, special 
purpose vehicles 190% $22.4 million

Chemicals Organic chemicals 23% $18.5 million

Laboratory Testing instruments 142% $18.2 million

Iron and Steel Iron and steel products, 
other 271% $18.2 million

Oman
The U.S.-Oman Free Trade Agreement (FTA), ratified in June 

2006, is accelerating the Sultanate’s emerging status as a trade and 
development center in the Arabian Gulf. Oman is now the second 
largest LNG exporter in the region and is actively soliciting downstream 
investment to increase value-added production and create jobs. 

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 3.8% 7.1% 5.7%

Total Merchandise Imports $8.7 billion $10.8 billion $11.8 billion

Merchandise Imports from the U.S. $0.6 billion $0.9 billion $1.1 billion

Imports from USA (Annual Growth) 79.9% 43.9% 28.1%

U.S. Share of Import Market 6.9% 8.3% 9.3%

One such investment by Dow Chemical, the largest investment 
in Oman by a U.S. company, will dedicate one billion Omani riyals 
(about $2.6 billion) to a joint venture to engineer, construct, and 
operate a petrochemical complex. The new venture, the Oman 
Petrochemicals Industries Company (OPIC), broke ground recently 
and will begin operations toward the end of the decade. 

Oman – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)
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According to Libya’s National Oil Company (NOC), that nation 
is also seeking investments of $3.5 billion for the development of 
petrochemical production, including polypropylene, benzene, and 
polyethylene. This and other demands will boost domestic power 
demand by 6 – 8 percent annually and will require an additionl $1 
billion in electrical generation and transmission grid capacity, according 
to the General Electricity Company (GECOL).

Libya – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

U.S. companies are only now being reintroduced to the Libyan 
market, so four-year trends for individual export categories are not 
yet available. However, one-year annual growth rates in triple and 
quadruple digits suggest that U.S. industrial goods for energy devel-
opment are poised for sustained growth.

Sectors to 
Watch Export 1 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Food Nuts 140% $11.0 million

Machinery Excavating machinery 1280% $9.2 million

Machinery Generators, accessories 6111% $3.5 million

Engines Engines and engine 
parts 665% $2.7 million

Bahrain
In January 2006, President George W. Bush signed the U.S.-Bahrain 

Free Trade Agreement Implementation Act, making Bahrain the first 
Gulf Cooperation Council (GCC) nation to achieve that distinction. 
Being first in the region has given Bahrain some comparative and 
competitive advantages over its neighbors, and Bahrain’s leadership 
has been quick to exploit those opportunities. In part because of the 
FTA and the confidence that an FTA engenders, U.S. exports to 
Bahrain jumped nearly 40 percent in 2006 to half a billion dollars. 

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 6.9% 7.1% 6.3%

Total Merchandise Imports $7.8 billion $9.3 billion $10.9 billion

Merchandise Imports from the U.S. $0.4 billion $0.5 billion $0.7 billion

Imports from USA (Annual Growth) 16.6% 39.9% 34.3%

U.S. Share of Import Market 5.3% 5.4% 6.4%

In November 2006, the National U.S.-Arab Chamber of Commerce 
signed a Memorandum of Understanding (MoU) with Bahrain’s 

Lebanon – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Food Products Nuts 29% $16.9 million

Wood Products Logs and lumber 22% $14.7 million

Household 
Goods

Apparel, household 
goods, textile 15% $13.8 million

Paper Products Newsprint 19% $13.5 million

Agriculture Soybeans 116% $11.0 million

Libya
“Today marks the opening of a new era in U.S.-Libya relations 

that will benefit Americans and Libyans alike.” With those words 
on May 15, 2006, U.S. Secretary of State Condoleezza Rice restored 
full diplomatic relations with Libya. 

After a two-decade absence from that North African nation, U.S. 
companies are anxious to explore business opportunities there. But 
competition will be stiff. U.S. exporters need to break into a market 
that primarily sources merchandise from Italy (21.5%), Germany 
(10.4%), Tunisia (5.6%), Turkey (4.9%), the UK (4.9%), France 
(4.8%), South Korea (4.7%), and China (4.6%).

The first U.S. companies to re-establish a presence in Libya, not 
surprisingly, have been energy firms. Libya, as the second largest oil 
producer in Africa after Nigeria, has proven petroleum reserves of 
36 billion barrels – almost three percent of the known global total. 
But because only one-quarter of the country has been explored for 
oil and gas deposits, there may well be another 50 – 100 billion 
barrels in Libya waiting to be discovered. Libya’s development target 
is to boost oil production from the current 1.6 million bbl/d to 3 
million bbl/d by 2015.

Under the circumstances, drilling and oilfield equipment shipments 
to Libya are multiplying. U.S. exports are on track to pass the half-
billion dollar mark in 2007 and to satisfy 5 percent of total Libyan 
import demand.

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 3.5% 5.0% 4.6%

Total Merchandise Imports $10.8 billion $12.6 billion $14.1 billion

Merchandise Imports from the U.S. $0.1 billion $0.4 billion $0.7 billion

Imports from USA (Annual Growth) 113.9% 418.8% 59.6%

U.S. Share of Import Market 9.3% 3.2% 5.0%
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FTA Implementation Committee, under the auspices of the Economic 
Development Board (EDB), to promote closer commercial relations 
with America’s private sector.

Bahrain has few natural resources, so the archipelago depends 
heavily on its ability to provide services. Banking is key to this effort, 
and Bahrain’s bid to serve as the region’s hub for banking and finan-
cial services received a boost in 2006. By the third quarter of 2006, 
the consolidated balance sheet of Bahrain’s banking system had 
increased by $5.5 billion (3.4 percent) to reach $168.4 billion. 
According to the Central Bank of Bahrain, this represents an increase 
of 26.3 percent over 2005. Offshore banking units (OBUs) represented 
82 percent of the consolidated balance sheet, while total domestic 
assets amounted to $26.6 billion in September 2006. 

Bahrain – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

U.S. Trade Representative Susan Schwab, in recognition of FTA 
implementation, noted, “We have worked closely and intensively with 
the Government of Bahrain ... [and] the agreement marks a milestone 
in strengthening ties and promoting freedom in the Middle East.”

Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Photography Photo and service 
industry machinery 29% $9.3 million

Equipment Materials handling 
equipment 47% $6.2 million

Laboratory Laboratory testing 
equipment 71% $5.9 million

Print Books and printed matter 20% $4.8 million

Jewelry Jewelry 29% $4.4 million

Tunisia
U.S. exports to Tunisia jumped nearly 40 percent in 2006 and 

are on track to increase another 20 percent in 2007. The North 
African nation’s main trading partners are in Europe, primarily 
because of the two regions’ close geographical ties, but Tunisia’s 
leadership has made it clear that Tunisia welcomes a closer economic 
relationship with the United States. In 2007, driven by sales of grain, 
autos and aircraft, U.S. exports are forecast to increase to nearly three 
percent of Tunisia’s total imports.

In recent years, in part because of its proximity to the Mediter-

ranean, Tunisia has been increasingly successful in attracting foreign 
investors. Inward stock of foreign direct investment (FDI) stood at 
$16.9 billion in 2005, according to UNCTAD’s World Investment 
Report 2006, up from $5.4 billion in the year 2000. From 2002 to 
2005, according to the same report, Tunisia’s greenfield FDI projects 
grew 275 percent, with annual growth averaging 96 percent.

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 4.2% 5.8% 6.0%

Total Merchandise Imports $12.9 billion $14.3 billion $15.4 billion

Merchandise Imports from the U.S. $0.3 billion $0.4 billion $0.4 billion

Imports from USA (Annual Growth) 1.0% 39.2% 19.8%

U.S. Share of Import Market 2.3% 2.8% 2.6%

One of these investors is Libya, which plans to construct an oil 
refinery in Skhirat, south of Tunis, as well as a tourist zone on the 
Libya - Tunisia border. Libya intends to increase its 2007 investments 
in Tunisia to $3 billion dollars, up from $2.3 billion in 2006. 

Tunisia – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

In Tunisia, it is axiomatic that the country’s greatest resource is 
its people. Education has been the country’s number one priority for 
decades, and Tunisia has historically led the Arab world in primary 
school education (with 98 percent attendance levels). With its close 
ties to the West and its strong commitment to education, Tunisia is 
well positioned to become a leading knowledge-based society.

Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Machinery Excavating machinery 60% $6.6 million

Cloth Man-made cloth 105% $6.4 million

Equipment Medicinal equipment 16% $5.9 million

Writing Writing and art supplies 330% $3.6 million

Railway Railway transportation 20% $1.6 million

Yemen
2007 may be the year that Yemen, after a number of strikeouts, 

hits one out of the park.
Natural Gas: Yemen is scheduled to complete a $3.7 billion LNG 

project in 2009, but the project appears to be slipping behind schedule. 
2007 may be the year to get this project back on track. Yemen’s two 
LNG trains will each produce 3.5 million tons a year of gas piped 
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from Marib to the coast, where it will be processed and exported by 
sea. LNG prices are scheduled to rise through at least 2020, and if 
Yemen plays its cards right, healthy global demand for natural gas 
could have a substantial impact on Yemen’s bottom line.

Petroleum: The Hunt Oil Company is celebrating a quarter-
century of activity in Yemen, but the celebration is bittersweet. Hunt 
is embroiled in a lawsuit with the Government of Yemen over an 
agreement that the company says was violated when the Government 
of Yemen cancelled Hunt’s contract. In the meantime, Yemen awarded 
Production Sharing Agreements to five non-U.S. oil companies on 
eight blocks. Oil Minister Khalid Mahfoudh Bahah announced 
that international energy companies are expected to invest an initial 
$99 million in exploration within the blocks. 

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 3.8% 3.9% 2.5%

Total Merchandise Imports $4.2 billion $5.6 billion $7.6 billion

Merchandise Imports from the U.S. $0.2 billion $0.3 billion $0.3 billion

Imports from USA (Annual Growth) -6.5% 17.4% 9.3%

U.S. Share of Import Market 4.8% 5.4% 4.0%

Ports: Yemen negotiated a 30-year $490 million upgrade and 
management agreement with DP World in mid-2005, but the agree-
ment has been delayed because it has not received approved from the 
Yemeni Parliament. The project is currently stalled while the Govern-
ment of Yemen awaits a decision from DP World and its local partner 
about whether to renegotiate terms. In the meantime, the port at 
Aden – one of the finest natural harbors in the world – is operating 
at half its capacity of 620,000 TEUs. Perhaps 2007 will be the year 
that the Government of Yemen comes to terms with DP World.

Observers will be watching carefully in 2007 to see if Yemen 
is able to capitalize on available opportunities with international 
investors.

Yemen – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Food Rice 15% $2.8 million

Equipment Medicinal equipment 15% $2.6 million

Photography Photo and service 
industry machinery 69% $2.6 million

Iron and Steel Iron and steel products 4688% $1.9 million

Pharmaceutical Pharmaceutical 
preparations 12% $1.9 million

Syria
The Congressionally-mandated Syria Accountability Act of 2003, 

enacted to remedy such issues as Syrian troops in Lebanon and Syrian 
transshipments of Iraqi oil during Saddam Hussein’s reign in Iraq, 
has effectively eviscerated bilateral trade between the United States 
and Syria. 

Syria’s petroleum output has plateaued at 400,000 bbl/d, according 
to Syrian officials, who hope to maintain this level through increased 
domestic natural gas consumption to boost petroleum exports. 
250,000 bbl/d of Syria’s total production is refined locally and 170,000 
bbl/d is exported. Syria has recently made a promising new gas 
discovery at Breij, 60 miles from Damascus.

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 3.5% 3.2% 3.7%

Total Merchandise Imports $6.0 billion $6.3 billion $6.6 billion

Merchandise Imports from the U.S. $0.2 billion $0.2 billion $0.2 billion

Imports from USA (Annual Growth) -25.8% 43% -3.8%

U.S. Share of Import Market 3.3% 3.2% 3.0%

U.S. businesses are effectively prohibited from investing or operating 
in Syria by the Accountability Act. Although modest exports of some 
products will continue, the U.S. share of Syrian imports is likely to 
continue its slow fall in 2007.

Syria – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Specialty bakery products and writing supplies from the United 
States are fading lights in a darkening constellation of U.S. exports 
to Syria.

Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Food Bakery products 2347% $0.345 million

Writing 
Supplies Art and writing 47% $0.908 million

Sudan
The Republic of the Sudan is the largest Arab country by area, 

as well as the largest in Africa. In spite of headlines focused on internal 
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strife, atrocities and conflict in Darfur, Sudan is gradually turning 
around its economy with growth-oriented, IMF-mandated infra-
structure investments and economic policies. Sudan began exporting 
crude oil in 1999 and has increased production to 500,000 bbl/d 
since the completion of an oil pipeline two years ago.

As oil revenues revitalize local light industry and expand export 
processing zones, annual real GDP growth rates are reaching the 
highest levels of the Arab world. Chinese energy firms such as 
PetroChina and Sinopec are aggressively exploring for petroleum in 
Sudan, while Western firms with small stakes there – such as BP’s 
2.2 percent stake in PetroChina – have come under heavy pressure 
to divest from Sudan. 

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 8.0% 12.1% 11.3%

Total Merchandise Imports $5.03 billion $7.04 billion $8.45 billion

Merchandise Imports from the U.S. $0.10 billion $0.08 billion $0.04 billion

Imports from USA (Annual Growth) 51.5% -25.5% -45.1%

U.S. Share of Import Market 2.0% 1.1% 0.5%

The United States is the largest single international donor to 
Sudan, providing much of the food dispensed by the U.N. World 
Food Program. While the U.S. Government and humanitarian groups 
hope to bring to justice those accused of committing genocide in 
Darfur, U.S. exporters have scaled back trade and direct investment 
in hopes that peace will come to Sudan and more appropriate business 
conditions will prevail.

Mauritania
Following an August 2005 bloodless coup, Mauritania held 

parliamentary elections in November 2006. A coalition of parties 
opposed to Mauritania’s outgoing leader won the largest block of 
seats in the country’s parliament.

New oil discoveries in the politically unstable Aigrette-1 zone 
have been found to be “technically encouraging but sub commercial” 
by wildcatters exploring offshore potential. Elsewhere in the country, 
Mauritania’s Chinguetti has proven reserves of about 120 million 
barrels of oil.

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 5.5% 14.1% 10.6%

Total Merchandise Imports $1.12 billion $1.41 billion $1.57 billion

Merchandise Imports from the U.S. $0.09 billion $0.09 billion $0.03 billion

Imports from USA (Annual Growth) 10.7% 5.0% -65.2%

U.S. Share of Import Market 8.0% 6.2% 2.0%

Djibouti
Djibouti is a key transit port for the region and an international 

transshipment and refueling center. With an arid climate, few natural 
resources, and low industrial development, the nation is dependent 
on foreign assistance to finance development projects. 

Djibouti is making a bid to become the Horn of Africa’s main 
regional shipping terminal through expansion of its port. President 
Ismael Omar Guelleh laid a foundation stone in November 2006 for 

a second phase of the $400-million facility upgrade to Doraleh port. 
The expansion, expected to be completed and operational by late 
2008, includes the construction of a 2-kilometer container jetty for 
deep-water anchorage.

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 3.2% 4.2% 5.0%

Total Merchandise Imports $0.99 billion $0.98 billion $0.97 billion

Merchandise Imports from the U.S. $0.05 billion $0.05 billion $0.03 billion

Imports from USA (Annual Growth) 10.7% -0.6% -34.6%

U.S. Share of Import Market 5.0% 5.1% 3.1%

The port’s current capacity of 10 million tons of general cargo 
and 400,000 container units per year will be boosted by an additional 
1.5 million off-loads a year. 

Djibouti – 2007 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Somalia’s ports have been negatively affected by recent fighting 
there, leaving Djibouti as the only major port with direct access to 
Addis Ababa and other Ethiopian cities.

Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Automotive Parts and accessories 405% $0.483 million

Equipment Medicinal equipment 432% $0.276 million

Machinery Agricultural equipment 57% $0.192 million

Machine Tool Metalworking machine 
tools 151% $0.111 million

Chemicals Chemicals 85% $0.091 million

Somalia
Somalia has had no effective national government since 1991. That 

nation’s transitional government has asked the United States for $1 
billion to help build a police force, national army, foreign ministry, tax 
revenue service, judicial system, and other government structures.

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 2.4% NA NA

Total Merchandise Imports $0.580 billion $0.620 billion $0.660 billion

Merchandise Imports from the U.S. $0.01 billion $0.01 billion $0.02 billion

Imports from USA (Annual Growth) -3.3% 125.3% 25.1%

U.S. Share of Import Market 1.7% 1.6% 3.0%
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U.S. exports to the country have grown since 1998 and are on track 
to reach $37 million in 2007. Computer and aircraft category sales 
have experienced high growth over the past year and should continue 
to be high-demand value-added export categories.

Somalia – 2007 Forecast Top Ten Manufactured 
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Sectors to 
Watch Export 4 Year Annual 

Growth Rate
2007 U.S. Export 

Opportunity

Computer Computer accessories 102.5% $0.093 million

Aircraft Parts – civilian aircraft 210.0% $0.053 million Palestine
There is no light at the end of the tunnel for the West Bank and 

Gaza. The U.S.-led international aid boycott, combined with December 
2006 Congressional legislation designed to pressure the Hamas-
dominated Palestinian government, will continue to depress bilateral 
trade for the foreseeable future. 

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate NA NA NA

Total Merchandise Imports $2.0 billion NA NA

Merchandise Imports from the U.S. $0.004 billion $0.003 billion $0.000 billion

Imports from USA (Annual Growth) 1379% -34.2% -100.0%

U.S. Share of Import Market 0.2% NA NA

Comoros
Comoros, a set of islands off Madagascar and Mozambique in 

the Indian Ocean, is one of the poorest countries in the Arab world. 
U.S. trade, already miniscule in 2005, fell in 2006. The country is 
economically reliant on agriculture, while hunting, fishing and 
forestry make up the other leading sectors of the economy. 

Metric 2005 2006 2007f

Forecast Real GDP Growth Rate 2.0% 1.2% 3.0%

Total Merchandise Imports $0.120 billion $0.110 billion $0.110 billion

Merchandise Imports from the U.S. $0.0 billion $0.0 billion $0.0 billion

Imports from USA (Annual Growth) 0.0% 0.0% 0.0%

U.S. Share of Import Market 0.3% 0.1% 0.0%
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Felukah traditional Nile riverboat under sail at sunset in Cairo. 
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